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Auto-Optimizing Video Ads

Improves Online Travel Aggregator’s Ad Performance by 175%
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Otto™ Optimizes Video Ads

Otto is SpotXchange’s advanced learning
algorithm that automatically steers video ad
campaigns to the right audience and optimizes = QOtto increased impressions by 2.3 million and

every campaign to achieve the best performance more than doubled the number of clicks by
steering the campaign to the audiences that had a

much higher response rate

Campaign Results After Using Otto

SpotXchange applies Otto to video ad campaigns

to increase the click-through rate and to lower the
cost-per-click = With Otto, the campaign inventory bid rates were

automatically adjusted to maximize
price/performance, which resulted in a 175%
increase in the client’s click-through rate

= SpotXchange’s Otto reduced the cost-per-click by
40%, delivering more interactions at a much lower
cost




